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Global Competitiveness Report

GCl 2011-

GCI 2011-2012 2012 rank

among 2010  GCI 2010-2011

COuﬂlEconm_n! Rank/142 Score countries rank

Switzerland 1 5.74 1 1

United Sates T

Netherlands 7 541 7 8

lorway 16 518 18 14
Saudi Arabia 17 5.17 17 21
France 18 5.14 18 15
Austnia 19 5.14 19 18
Austrahia 20 LRA 20 i










BCG - Innovation

Kurulusunuzun stratejik oncelikleri
arasinda inovasyonun yeri nedir?

REPOR1

Percentage of respondents

Innovation 2010

A Return o Prosmnence—and the Emergence
of a New World Order
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Sources: BCG Senior Executive Innovation Surveys, 2010, 2009, 2008, 2007, 2006.
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World of R&D 2008
Size of circle reflects the relative amount of annual R&D spending by the country noted.
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Onemli yanilgi

Yeniliklerin
bir cogu

verlesik uygulamalara
karsi cikan, geleneksele

kendi basina
savas agcmis

bireylerin eseridir.

e Jobs exlended Apple's
e influence beyond Macs
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Product launch

Technology transfer

Research/\Development\

Cumulative profit/loss
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Success as a new product
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Valley of death
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Success as a business
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farkh lehceler...

How the customer How the manager How the engineer How the marketing
explained it understood it designed it group described it

How the project What operations How the customer What the customer
was documented installed was billed really wanted
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Gercek kesif,
yeni diyarlar bulmak degil,
yeni gozle bakmaktir.

Marcel Proust




